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MODERN ILLUSTRATION DESIGN IN IP IMAGE
PUBLICITY APPLICATION AND VALUE
ENHANCEMENT

ABSTRACT

IP, whose full name is "intellectual property”, can be translated as intellectual property.
However, with the gradual expansion of the mobile Internet, in this new era, IP in terms of
business and capital means more "cultural products that can be developed in a diversified way".
The value of a good IP is incalculable, it has rich commercial value, can be said to be commercial
mineral deposits. Modern illustration for IP is a particularly important component, illustration
with a sense of art, people feel enjoy the unique language IP into the soul. IP from the birth of the
moment, just leave the illustrations, IP image design need to express, through the illustration also
tend to be the story of IP through illustration to show, by IP derived animation, movies, cartoons,
and so on, must through the illustrations or propaganda, IP merchandise, brand linkage products,
etc., also can apply to the illustration design. lllustration now implement the IP to IP in the early
years of the development of cross-border cooperation, at the beginning of the IP development
promote rise to attract attention of the masses, fast accurate information, and on IP value
enhancement, illustration can use more vivid and more visual effects, of great impact to emotional
convey to the public, in the form of an immersed and spiritual resonance in the public.

Key words: IP, modern illustration, commercial value, publicity, value promotion
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MODERN ILLUSTRATION DESIGN IN IP IMAGE
PUBLICITY APPLICATION AND VALUE
ENHANCEMENT

IP, whose full name is "intellectual property"”, can be translated as intellectual property.
However, with the gradual expansion of the mobile Internet, in this new era, IP in terms of
business and capital means more "cultural products that can be developed in a diversified way".
Its value lies in the huge pan-entertainment culture development, the main examples are some
games, animation, film and television characters, elements, stories and so on collectively. The
value of a good IP is impossible to estimate, it has rich commercial value, can be said to be a
mineral deposit of business, popularity reaches a certain level can derive games, commodities,
advertising, animation, movies and other entertainment products.In recent years, with the rapid
growth of China's cultural industry, especially in the network culture industry, there is a
continuous upward trend. 1P, as a hot field in recent years, has become an important phenomenon
and representative in the cultural market, and has received strong attention in all walks of life. In
various fields, literature, animation, games and so on IP swept the world like a heat wave, IP to
become a new game rules, in the future of each business chain to become a fresh, interesting, is
also a very important link.Although China has ushered in an era of quality consumption, the
proportion of cultural consumption is also increasing year by year. In recent years, original IP in
China has emerged in an endless stream, but it is still in a stage of initial development. Taking
domestic cultural and creative products as an example, the domestic cultural and creative industry
has roughly gone through three stages.The first stage: | had brand awareness at the beginning, but
it was limited to the surface of the product. | designed a package and logo for the product. At this
stage, consumers are just beginning to have the desire for cultural products, which means that the
consumption level starts to upgrade.The second stage: around the big IP for cultural products
output, this stage, some large companies have in packaging design, promotion of marketing
experience and A set of complete system, cultural consumption has gradually formed the
industrial chain, such as "Mickey Mouse", "doraemon", "Disney princess" and so on household IP
image, development of daily necessities, merchandise, theme exhibitions and so on, due to the
growing popularity of these IP have accumulated enough, therefore to the development of A shape
area is very large.The third stage: the current stage, is the creation of IP stage. Because already
exists in some big IP, such as Mickey Mouse, Donald Duck, and so on involving intellectual
property rights, not everyone have the ability to use, but fortunately, since the media to get fast
development, more and more people begin to spontaneously in the media to tell stories, stories
can be spread quickly, and stories can be used in any product packaging. Stories can move people,
IP can be popular. More and more people began to create their own IP, then began to develop and
sell goods, can be said to be an "all IP" era. More people can and want to give full play to their
subjective consciousness and create their own small ips. Although these ips do not have a huge
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corporate system and a huge business scope like Disney, they have a great influence in their
respective subdivisions. This new ecology is the golden age of IP.In recent years, consumption
gradually tends to be niche and personalized. The story and ductility of these small ips, which are
constantly born like bamboo shoots after a Spring Festival, just meet these two conditions. The
four key words are also the qualities needed for a good IP under the current background.

When the power in the society gradually becomes the post-80s generation, the proportion of
post-00s in consumption also increases gradually. Many survey show that the young group,
appeared a lot of different behavior characteristics, for example in the Internet environment, the
characteristics of "home" has become a new generation of young people, and to use the "sprout"
in language, concise, and various gift afresh new semantics slowly, these languages become more
focus on emotions and identity of a way of communication. When cooperating with IP in many
fields for cross-border cooperation, more and more brands start to study online sales, reduce the
frequency of shopping guide, give consumers more free space, and improve the comfort level of
consumers' consumption experience. All these signs indicate that young people are paying more
attention to personalized consumption. Consumption habits are changing, especially for modern
young groups, "personalized", "fragmentation" make two key words, and slowly replace them to
consider the cost performance, a new starting point of consumption began to form. Now
consumption level enhancement, we in the "eat satisfied, wear warm" basic no worries, these
requirements from the necessities of consumer more category, such as from buy a toothbrush, to
buy an electric toothbrush, and then to buy teeth whitening device, people pay more attention to
details in life, but at the same time consumption increased, and some daily necessities, such as
collecting antiques, collect toys, make track for a star, and so on, these are more spiritual hunger,
everyone desires something is different, this is the "personalization”. More spiritual demand,
coupled with the quickening pace of life, more and more businesses begin to know the use of
consumer trivial time, go to work by subway can see someone holding a mobile phone to play
mobile game, each station can often see emissions of doll machine and twisted egg machine, these
are people with busy lives to use each a short period of time for entertainment consumption, and
on the buying power, despite the rising gradually, but the differentiation of extremely serious
spending habits become a new phenomenon. For example, ACG fans tend to buy products of
animation games, while some fans of star artists tend to buy offline activities such as concerts and
meet-and-greases, which is called "fragmentation"."Popular logo" can be said to be a good
example of niche consumption. When consumption upgrading began to happen globally, popular
logo also began to gradually become the heart of young people in China. In recent years, the
proportion of popular logo consumption continued to grow. According to popular logo market size
statistics, it reached $60 billion in 2011, but it took only 6 years to reach more than $200 billion.
What can be called popular logo? The brand with unique spiritual concept, brand attitude and
independent design is not limited to clothing brands. There are Supreme, Undefeated and Stussy,
which have been in the hearts of popular logo fans for many years. They were born in the United
States, and the brand spirit and concept are often from hip-hop, street dance, basketball, DJ and
other cultures, conveying the pursuit of individuality and independence of young people and their
resistance attitude of not willing to go with the tide.The development process of popular logo is
summarized in four stages: from 1960 to 1980, some designers integrated their unique personality
into clothing, combined the elements of tooling, skateboard and so on with clothing design to
form a unique style; From 1980 to 2000, popular logo culture was introduced into Japan. Starting
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from harajuku, popular logo was combined with Japanese native culture, showing diversity. From
2000 to 2010, Asian stars began to wear popular logo, popular logo into the eyes of more and
more people. After 2010, popular logo was no longer limited to street hip-hop and other cultures,
but began to have a variety of styles and different spirits, truly approaching the life of the public.
According to the survey data, in 2017, popular logo consumption increased at a rate of 62%, while
non-popular logo consumption increased at 17%, a gap of nearly four times, which made some
big brands and luxury brands feel a sense of crisis and even started to cooperate with some
popular logo.All these phenomena indicate that the consumer market is no longer dominated by
experienced and historical brands, and the market share of niche brands is gradually replacing that
of mass brands. So what is the charm of niche brands? Culture and attitudes are more important
things on young consumers in the brand, popular logo, without a clear framework can be clothing,
can be a toy, can be a stationery, in the field of any brand are likely to be popular logo, and IP on
this point has the same place, but if you want to become a successful popular logo or make a
success of IP, must want to have is the concept of personality and unique attitude, spirit is the core,
to be in this era of minority culture surges remembered by others, will be "niche" enough.
Storytelling is an approach to sublimation of IP. After an IP has a sufficiently unique mental
attitude, it must be remembered by more people in order to succeed, and a moving story can help
the public remember the image and concept of this IP. This age is the age of a highly sensitive,
this point is not only the young, the elderly, children daily entertainment has become the norm, we
can clearly found that the public at the time of consumption with more emotion in it instead of
pure reason, the public desire to through a variety of fresh, interesting and drop to stimulate their
sensory experience, everyone feel about different things are different, so the sensory experience is
must be personalized. Information in the age of the Internet is becoming more and more easy to
get, become "transparent”, more and more advanced productivity, commodity in terms of quality
gap is narrowing, so consumers compare the different brands of similar goods, the goods by the
value of additional considerations gradually replace the goods itself, began to pay attention to
commodity bring his experience. And the point of the experience is to have a good story, which is
the most direct way to move people's hearts, to attract people's eyes, to improve the quality of the
spirit. Story can make a IP, just appearance to attract people to stay on the surface, also may be
able to attract consumers to buy once twice three times, but not necessarily can harvest continued
spending a year two years 3 years fans, feelings is the key to hold the heart, once the story and
concept can impress people, let a person empathy, he is likely to produce a constant attention to
the IP, rather than merely think commodity good-looking buy back home even didn't remember
the name of the IP.Say good story IP, it will have to mention Disney, Walt Disney China digital
entertainment business vice President, general manager of Wang Qin said, in Disney, a good IP
needs to have the first condition is that the story should be enough to impress people, emotional
connection to set up in the story and consumers, at the same time to express the attitudes and
values of the Walt Disney. According to bao, Disney can be popular no matter where it can extend
its unique stories to excellent parks. We can find that so many Disney characters, their spirit is
consistent, Snow White, Peter pan, dumbo, lion king, they represent lovely, brave, kind,
seemingly weak but it can create the miracle, defeat the evil forces that is the core concept of
Disney conveys, he is with a lot of interesting, touching story, constantly selling to the public such
a concept, Disney's enduring products can do so many years, because of his IP has value, have no
matter how long can let a person more empathy mental attitude, which is with the story to convey
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feelings.With the entry of the Internet into the human society, IP is gradually derived from the
network literature field, which is known by people at the earliest, to the fields of movies, online
games, mobile game, peripheral products and so on.Need to implement in the early years of IP is
to enrich the content of IP image, also is the carrier of IP began in the early stages of development
needs, and can be a cartoon, animation, games, novels and so on, to liquidate type is usually in
some copyright trading platform, such as the need to cartoon network, gidian, these platforms
gathered many IP resources, all kinds of IP can spread here, increase the popularity and reputation,
develop and profit at the same time as development.Started with the intermediate stage is increase
the intensity of transmission, such as comic books can develop animation, started with a novel can
change the film and television play investment, based on the TCP/IP has reached a certain
popularity and reputation for this stage of development, in order to in a low investment risk under
the premise of social awareness and further expansion of fan group.However, the later stage is the
stage that can best reflect the malleability of IP. All kinds of derivatives of IP become the focus,
which can be a huge market, because in the first two stages, the development of derivatives can be
paid by consumers only when IP has achieved a certain degree of social recognition and
popularity. Products in this stage can also be linked with animation and TV series in the second
stage, so that the commercial value of IP and the profitability generated in the development
process of IP can be fully combined and expanded. In the era of highly developed Internet, the
combination of cultural commaodities is very common. Brands no longer just do their own thing,
but fight together. With IP as the core, various fields of huge span begin to intersect, which can be
said to be a new environment brought by IP to the industrial chain.Every want to succeed the IP
need to do deep linkage, pictures, chief executive, has said the blue port development train of
thought is a work must first, in a show at the same time, pictures, blue harbor development often
synchronous development strip cartoons, in sina weibo platform and so on, this is they give
themselves a form of popular in the audience, new method of using IP ductility will slowly
emerge in such a linkage, so, they will each IP works made series as far as possible, because the
transmission of IP takes time, painstakingly to create IP if only to make a work, There is no
different linkage to expand its transmission channels, the effect is very small, find every
opportunity to promote IP out, around an IP game, peripheral products, animation, or cooperate
with large companies to promote, the value of IP can gradually increase.
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